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Fest of Fests is a network for Youth Film Festivals, Film Education Orga-
nizations, and Film content-related Institutions from all over the world, 

based in Athens. 

Generation Z and its organic relationship with the production and con-
sumption of digital content was the theme of its 3rd International Forum. 

The Forum hosted representatives of important audiovisual festivals, educa-
tional institutions, and organizations in three hybrid webinars that took place 

at the premises of Michael Cacoyannis Foundation. 

The Fest of Fests network brings together professionals and representatives of 
institutions in a meeting for the exchange of ideas and good practices, effectively 

a platform aimed at educating the new generation of digital viewers.

It is the third time the annual Meeting took place in Athens with participants from 
all over the world: the USA, Latin America, South Africa, India, Iran, the Arab world, 

and Europe (Belgium, Denmark, Serbia , Romania, Croatia, Poland, United Kingdom, 
Ireland, Cyprus, Greece, etc).

Generation Z succeeded the millennials and one of its main characteristics is the wide-
spread use of technology. These are individuals who were born at the peak of techno-

logical innovation, at a time when all information is directly and easily accessible.

The webinars took place during the last two days of November, and the first day of Decem-
ber 2021. Each webinar was allocated to different continents:

 
Webinar 1: Europe, South East Europe – Monday, 29th of November, 15.00 – 17.00 CET

 
Webinar 2: Canada, USA, Latin America – Tuesday, 30th of November, 20.00 – 22.00 CET

 
Webinar 3: Africa, Asia, Arab world – Wednesday, 1st of December, 17.00 – 19.00 CET

The meeting was an action of the program ’International Network of Youth Film Festivals’, an 
initiative of Michael Cacoyannis Foundation, implemented within the Act ’Establishment and Pro-

motion of International Institutions of Contemporary Culture in Attica’. The Act is co-funded by 
Greece and the European Union - European Regional Development Fund, within the framework of 

the Regional Operational Program ’Attica’, Partnership Agreement 2014-2020.

ABOUT...

This year’s edition of Fest of Fests is dedicated to Dimitris Yolassis.
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George Patoulis
Regional Governor of Attica

Dear Friends,
I’m very happy that for a third time the Michael 
Cacoyannis Foundation, this big cultural cell of 
Attica, implements an important initiative, the 
International Forum Fest of Fests, that aims 
at educating children and youth on audiovisual 
content, either as viewers or as makers.

An initiative that takes place during difficult and 
peculiar times. New technologies have made the 
production and distribution of audiovisual con-
tent easy, without this necessarily being followed 
by good quality standards. And unfortunately, the 

vast quantity of content often weakens the ability to educate smart viewers with developed 
selection and evaluation skills.

This is exactly the mission of this initiative since it offers the opportunity to children and youth 
to get to know the domestic and international film production, to learn the secrets of the 
filmmaking art from important filmmakers, in order to find their own ways of expression and 
reach creative paths that will make them conscious viewers, but also future filmmakers that 
will boost Greek film production. 

Nowadays more than ever, cinema and in general the audiovisual sector need young people 
with a fresh outlook. They need people that will be able to capture on screen the contempo-
rary reality and offer innovative views and original ideas through their work.

The Region of Attica proudly supports this initiative within the frame of the International Net-
work of Youth Film Festivals. An action that is funded by the Regional Operational Program 
of Attica, meaning from the National Strategic Reference Framework (ΕΣΠΑ) of the Region of 
Attica, by the Act for the Establishment and Promotion of International Institutions of Contem-
porary Culture in Attica. 

Our contribution is far from conventional. I would say that it is essential, since we share mutu-
al goals and values. For the Region’s Administration, but also for me personally, culture is not 
a luxury but a necessary element of well-being, an important investment for presenting Attica 
as a metropolis of intellect and art but also a fundamental requirement for the improvement 
of our everyday life, especially for the children and youth.  

Xenia Kaldara 
Michael Cacoyannis Foundation
Director General - President of the Board

I welcome our European partners in this effort 
that aims to create a channel of communication 
among children all over the world. Fest of Fests 
will continue to organise international meetings 
in order to develop a creative dialogue between 
children that experiment in the production of 
digital image. 

It will continue to make international meetings 
for the organisations that educate young people 

on the creative use of audiovisual production tools. Nowadays, that digital dialogue enables 
fast communication let’s watch our children conquer their world, making new products of 
communication and expression. 

Their world has changed and we have to support this shift with modern ways. It is the Foun-
dation’s mission to host contemporary and innovative endeavours for the development of 
social dialogue. My warmest thanks.  

Athina Rikaki
Educator & Co-Founder of Fest of Fests

At the time of digital transition, we launch an 
opportunity of international exchange of ideas 
among the members of Generation Z. 

Film Festivals and Film Education Organisations 
take part in this worldwide move.

We attempt to understand the creative capacities 
of young people and provide them with channels 
of international communication and information. 
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Europe, South East Europe 
Monday, 29th of November, 15.00 – 17.00 CET

Webinar 1
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“Media education and media literacy arise from the needs of society, but 
also from the needs of the individual. Children and young people must 
learn to actively use the media, to watch and analyze them critically, and 
to select positive influences for the purpose of productive use of the me-
dia, and to notice and reject the negative ones. Today children use differ-
ent devices with ease, and are almost unaware of these skills, the fear of 
technology is completely forgotten and this is where the opportunity lies 
to make the media a means to combat violence. The media surrounds us 
at every step and it is illusory to expect that we can close children under 
“glass bells” and protect them from negative messages, but what we can 
do is make the media a valuable educational tool, encourage children’s 
creative competencies and direct them to teamwork, which work on film 
certainly is. Educational and festival programs of Croatian Film Associa-
tion promote and encourage this kind of work with children and youth.”

“The main feature of the environment where Gen Z lives in is the report-
ed reality as shown in social media.”
“The vast majority of the material uploaded in social media is recorded 
actuality.”
“Video rules them all. Recorded actuality rules them all.”
“Gen Z is accustomed to see themselves on the screen to the extent that 
if they are not on the screen, they may feel they do not exist.”

“Unlike the previous generation, called Generation Y, which gradually 
entered the digital world, for Generation Z this digital world has always 
existed, because it is an age group growing up in the world of modern 
technologies. Its representatives most easily ‘juggle’ various forms of 
media – both online and traditional – finding those that best suit their 
current needs. They are considered to be a generation that spends little 
time in the ‘real’ world.
However, it should be noted that the existence of differences between 
the Z Generation and other ones (or between generations at all) is some-
times anecdotal in nature, and emphasising them leads to the formation 
of stereotypes.
Undoubtedly, because it is also confirmed by research, we can notice the 
popularity of podcasts and TikTok among the representatives of Gener-
ation Z, also known as ‘multitasking generation’ or ‘digital natives’. It is 
worth taking a closer look at this phenomenon, as well as considering 
how this popularity influences the currently created audiovisual content 
and the ways of its consumption.”

Sanja Zanki 

Yannis Skopeteas 

Jadwiga Mostowska 

Croatian Film Association

Head of Festival and 
Educational Programs

University of the Aegean
Assοciate Professor 

in Screenwriting and Direction 
in Digital Audiovisual Arts

Centralny Gabinet 
Edukacji Filmowej

Film Educator

“Generation Z refers to people born between 1997 and 2012. This generation 
tends to share some foundational characteristics related to the social, eco-
nomic and political climates present during their formative childhood years.” 

“They are characterised as our first ‘digital natives’, because of their native 
use of technology. Whereas Millennials were considered ‘digital pioneers’, 
who bore witness to the explosion of technology and social media, Gen Z was 
born into a world of peak technological innovation — where information was 
immediately accessible and social media dominant.” 
“Gen Z Is Connected” 
“Generation Z is all about technology”
“Change is welcomed by Generation Z”
“Diversity doesn’t even register with Generation Z”
“Generation Z prefers to work independently”
“Generation Z wants to be heard”
“Generation Z can be a lot like their parents”

“As a film festival for kids and youth, we do not create nor design content for 
the Gen Z, yet. We curate the content for them, and we aim to create an eye 
level communication, built on mutual trust, understanding and support but 
also positive representation by avoiding a didactic approach.” 

“We get the opportunity to promote audiovisual content that is as honest as it 
gets when it comes to this generation’s representation.”

“Increasingly, we notice the trend of films being inspired by the social media 
aesthetics, which is developing into a new cinematic language.” 

“The rise of social media aesthetics is a “teenage trend”. It is about self-iden-
tity and discovery, it is the way to showcase one’s personality, values, and 
artistic side. It is a way to connect with one’s peers.” 

“The real aim is to be an advocate for the younger generation.
Asking honest, open ending questions, listening and positively representing 
them.” 

“Film making and digital storytelling are great tools to express ourselves and 
society. It has been used for a long time as a medium for human expres-
sion and creativity and it is always present in our everyday life. Social me-
dia and digital platforms give us instant access to media, sometimes without 
even asking for it. Image and communication rule the internet and people 
are hooked in this situation as long as screen time implies. People produce 
media to project their life on the internet and this gave them a skill that was 
not there before. Everybody can make a small movie. Is the image we project 
the real image of people? Definitely not. Nevertheless children do understand 
this language, they are all producers, so maybe we can use this new skill to 
help them express themselves, create and get educated through it. This is a 
new multimedia world.”

Konstantina Chatzara

Calliope Charalambous

Lena Rammou

Aegean Medianet
Managing Director, 

Fest of Fests 
Webinars Coordinator

Athens International 

Children’s Film Festival

Director

NOUS,Institute of Digital 
Learning & Communication

Research 
and Development
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“Generation Z was born after 1995. One of the core characteristics of Genera-
tion Z is racial diversity, and diversity is their “new normal”. In the USA slight 
majority of Gen Z-ers (52%) is white; 25% are Hispanic, 14% are Black and 4% 
are Asian, but this will be the last generation that is predominantly white.
Another characteristic of Generation Z is their native use of technology. They 
are “digital pioneers” who bore witness to the explosion of technology and 
social media.
Gen Z was born into a world of peak technological innovation — where infor-
mation was immediately accessible and social media progressively perva-
sive.
A sad characteristic of Generation Z, which has been referred to by some 
as the “loneliest generation”, as their endless hours spent online can foster 
feelings of isolation and depression. More time spent on smart phones or 
watching Netflix means less time spent cultivating meaningful relationships.
How can films production help? How to direct them in the “meaningful rela-
tionship” with peers from different countries (diversity is their new normal)? 
How to motivate them to use what they love (digital technology) to colorize 
and humanize the Z future? What is our role in this process?”

“Teenage filmmakers deal with current affairs. They are sensitive receivers 
of what is happening in society. The majority of the films deal with the in-
ternet, the refugee problem, the financial crisis, the unattractive school, the 
problems of modern life. Also, teenagers make mostly fiction films and less 
documentary and animation films.”
“Another issue is how teenage filmmakers approach the process of mak-
ing a film. They are usually in a hurry, they want to get a camera and start 
shooting. They omit the first phase of creation, that is, the understanding of 
the language of cinema. For this reason they often create videos rather than 
movies.”
“In Greece, I’m sure in other countries as well, many teachers are character-
ized by a moral panic about the role of the media. They believe that the media 
are responsible for the moral deprivation of the new generation, that young 
viewers are passive recipients. These educators view film education as a pill 
to illness and a tool for liberation.”  
“We teachers have to come to terms with the idea that young creators are 
native to the world of audiovisual creation while we are immigrants. This is 
not necessarily a bad thing. This apparent conflict is an occasion for reflection 
and creation.”

“We need to discuss with children not what they want to say, as this is their 
decision, but how they can say something.”
“Older people and teachers should be on the same bench with the children/
students. Everybody is learning. It will be unfair for children to say that we 
know what is right or wrong.” 
“The production of images is based on the same techniques - the tools have 
changed and their availability.”
“There is always a need to help young people do things but there is also a 
danger to turn our subjectivities into objectivities or truths. And this is not a 
way to go.”
“We need to create a space where people will discuss equally.”
“Regarding how children produce things, maybe we should ask them.”

“Why do young people create and share stories through moving images? I can 
think of 2 reasons:
Reason 1: To belong to a wider community: If the competitive aspect is all 
about “transcend yourself” then the community aspect is more about “belong-
ing to a bigger group” with whom you can share passions and interests, and I 
think this is what young people are interested in. 
Reason 2: Finding your voice, claim your place: Now that everybody strives for 
representation, young people’s films should be the ultimate way to represent 
yourself, to make yourself heard. Don’t demand representation from the soci-
ety but claim it yourself and make it happen, with the tools that young people 
master better than anyone else, being the visual media.”

“I find the feedback aspect utterly important. How was my film evaluated? How 
can we do better?” 
“The fact that young filmmakers receive feedback is a proof of being taken 
seriously, a proof that your work is worth being discussed.” 

“Children are nowadays indeed ‘digital natives’ as Prensky noted many years 
ago, they are the native speakers of this new generation whereas parents are 
immigrants in the new land of media and digital era.” 
“Additionally, all kids are now content creators and we adults, have to realize 
that and take into account their habits, their preferences, their own experienc-
es, in the new social media platforms.” 
“They say that content is the king. And they are right. The medium through 
which content is transmitted, on the other hand, is the queen (and also, the 
message, as Mc Luhan has taught us).”
 “We have to start cultivating media literacy skills from an early stage of life, 
skills that aim towards the creation of a ‘screenwise viewer’, one that reflects 
through visual imagery on his own media identity as well as on social devel-
opment.” 
“In a more proactive level, a media literate audience should be encouraged to 
produce its own content as a means of self-expression and user empower-
ment.”

“I think that we shouldn’t come up with the answers but we can still put the 
questions and that we shouldn’t make the content but we can still make the 
framework.”
“Generation Z and young filmmakers are not necessarily the same. You have 
to define young filmmakers.”
“The interaction between older and younger filmmakers is quite interesting.”
“New media is based on old media. Various disciplines of old media (image, 
sound etc) are the same with the ones of new media, they just use it in a dif-
ferent way.”

Gert Hermans 

Susanne Wad 

Irene Andriopoulou 

ECFA

Communication Officer, 
Publicist at JEF Antwerp

EKOME

Head, Research, 
Studies & Educational 

Programs Department

HowFar

Film Studies Consultant

Miomir Rajcevic 

Pantelis Panteloglou 

Ioannis Poulios 

Media Education Centre

President

Serres Schools

Teacher, 
Film Education Ph.D

Olympia International 
Film Festival for Children 

and Young People

Deputy Artistic Director
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Canada, USA, Latin America
Tuesday, 30th of November, 20.00 – 22.00 CET

Webinar 2

Canada, USA, Latin America
Tuesday, 30th of November, 20.00 – 22.00 CET



14 15

“My time at Sesame allowed me to look at children’s media through a pair 
of glasses that I‘ve never wanted to remove. I have applied this view to every 
project I’ve been involved with.”  
“The first lesson: Representation matters.  Sesame prides itself with including 
African American, and Latino characters that were part of the working class.” 
“What I carried along was: EMBRACE DIVERSITY”
“The second lesson was ATTENTION TO DETAILS. I learned from the very best 
production designers that the type of googly eyes you put on a Muppet matter.  
It sounds trivial, but young audiences do notice.”
“The last lesson is the importance of research in children’s media produc-
tions.” 

“Bringing it back to Gen Z’ who are both consumers and content creators. 
These lessons still resonate.  As content creators, we have to be mindful that 
they are eager to see diversity represented in the media they consume and 
the media they create. They do pay attention to the details. Much more than 
before because you can easily re-watch content without a schedule. Finally, 
the world has become smaller. Connectivity has allowed that.” 

“Like so many others Gen-Zs, I feel so overwhelmed when I think about the 
existential threats that face humanity and our planet. That’s why I pick up my 
camera as a tool to cope with my anxiety, and tell stories that hopefully em-
power people to take action.”

“Gen-Zs are more aware, more connected than ever. They are producers 
themselves and they are quite competent.”
“They have purpose, there is no stopping them. They are very committed, very 
capable.” 
“They are determined to change the system.”
“Gen-Zs are self-taught, they can research the internet.”

Using research to support production of high-quality educational media for 
children in low-income settings.
Our mission is to inspire children around the world to reach their full poten-
tial.

How we help teams create this kind of media and use research to drive the 
process - Operating principles for making content for kids:
- Engaging
- Educationally rigorous
- Culturally relevant
- Gender equitable and inclusive
- Accessible

The role of editor:
Who is your audience and how you can communicate your message.
I am trying to put myself in the shoes of that audience.
The focus is on four things:
-How can I describe the space where the story is happening in the most ac-
curate way?
-Time: The story doesn’t happen in real time, you condense time. You need 
clarity to make sure that that the passing of time is clear for the children who 
watch the show. Construction of time needs to be as accurate as possible for 
the audience to understand what is going on.
-The graphic relation you establish between the different shots
-Rhythm and pace and emotions. Rhythm and pace build the emotions of the 
audience

‘”If you don’t act as adults, we will’ is a mixed media, short documentary that 
aims to explore the challenges and successes of Latinx and Latin American 
activist children who have dared to speak up about issues affecting their com-
munities. We have found it intriguing that within these communities, there are 
children and young adults who are organizing and leading the way towards a 
different future. They have had to face adversities from an early age, and yet, 
their stories and outlook about the future are full of hope. That’s what we want 
to focus on in this documentary.”
 
“With this documentary, we hope to uplift the voice of young activists like 
Francisco Vera, raise awareness about their causes, and help create lines of 
communication.” 

Flavia Romani

Rafael Parra 

The New School University

Associate Dean 
of the School 

of Media Studies , 
Emmy Award Winner Editor 

ViceVersa Magazine

Creative Director

Carol Colmenares
Charlotte Cole

Kasha Sequoia Slavner 

Marla Slavner 

Timeline Digital

CEO + Managing Director

The Global Sunrise Project

Founder, Film Director

The Global Sunrise Project

Executive Producer 

Blue Butterfly

Co-Executive Director, 
Programs
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“
The Pequeno Cineasta project aims to ensure a qualified space for children 
and youth to create and share their ideas through the cinematographic lan-
guage.”

“I believe that the cinema experience is a powerful tool for the student, as it 
brings the opportunity to broaden the perception and knowledge of them-
selves and their world.”
 
“These days communication is almost exclusively established through au-
dio-visual means, so it’s essential that young people take ownership over this 
language. This is so they have a real understanding of it and are conscious of 
what they see and hear, so they may communicate.”

“We face the great challenge of getting closer to Generation Z, as there is a 
gap in the speed of apprehension of adults in relation to children, regarding 
the fast technological advance that culminated in a revolution in our social 
interaction.”

“The kids from Gen-Z are, of course, using social networks on an extensive 
basis. However, in developing countries the use of some of these networks 
is not yet a reality, mainly due to connectivity issues. In this sense, the media 
produced by adults and professionals for children will still be an important 
source of content for them.”
 “In recent years, we have seen an explosion in the quantity of content avail-
able for children and adolescents, but quality is still hard to find. The free web 
streaming platforms (such as YouTube Kids, one of the most used in Brazil) 
don’t offer a refined selection for kids, if we are talking about educational 
content. Television has different dynamics, but there it is also hard to find 
quality. Teachers and parents need guidance in order to help children find 
good and positively stimulating shorts and series on the web. Our workshops 
try to offer that.”

“We have seen a growth in discussions on public policies to encourage the 
audiovisual in the region, in line with greater demands from society for more 
representation of the diversity of ethnic and cultural groups in the media, 
more visibility for local within the global and more incentive to independent 
producers. This entire movement also impacts the media dedicated to chil-
dren and adolescents. Our festivals comKids and cultural activities are aimed 
at the Portuguese and Spanish audiences to reinforce their culture on the 
screen and stimulate Latin-American audiovisual productions. The audience 
also has its own demands for innovation in formats and for more prominence 
of children and teenagers on screen.”

Social impact story telling
“We develop stories with children from high schools of under resourced com-
munities based on the idea of talking about things that matter to them.”
“A lot that comes up is: mental health, women’s rights, the environment, heal-
ing, trauma, education, racism, inequity”
“We help them develop these stories and publish them in different formats”
“We create short films for the youth and by the youth”

Humanistic storytelling (storytelling with impact), evokes empathy which cre-
ates understanding and leads to action
Guidelines:
-For youth by youth
-Pass the mic not amplify
-Be honest
-We will work as hard as you do (it’s not about talent but the effort you put in)
-Pay it forward (when they tell someone else’s story)

“Children do recognize when something is for them by them”

“As a consultant, researcher and producer specialized in content for kids for 
more than 30 years I have to confess that it is not easy to be updated and to 
understand clearly what is going on with children behavior and what exactly 
they are looking for when they sit in front of a screen.” 
“As a producer I look for new stories, stories that matter to kids, content to 
develop them and encourage them to make changes, to be curious, to know 
more about people and the world.” 
“We see that there is a strong movement, in Brazil and Latin America as well, 
encouraging videos made by kids as a way of expression.”
“We know that generation Z is moved not only by videos, but by all kind of 
screens, from mobile phones, to tablets, computers and TV sets. The XXI cen-
tury is visual definitely. They know how to film, edit, ...how to make a video.” 
 “But I have some feelings about videos made by kids for a kid’s audience. Are 
they really attracted by videos like this or they love to see themselves in the 
screen, and that’s it? 
We know many examples in that direction, but I would say that we always 
need an adult or a professional mediation and we have to work with kids, 
supporting their ideas.” 

Beth Carmona  

Daniel Leite 

Daniela Gracindo 

ComKids, MIDIATIVA

Head of ComKids 
Festival - Prix Jeunesse 

Iberoamerican, 
MIDIATIVA President

Pequeno Cineasta

General Director

ComKids, MIDIATIVA

Editor & Producer

Giovana Botti 

ComKids, MIDIATIVA

Producer

Cecilia Mejia  

Art of Me

Creative Director, 
Producer
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“We think that the ‘digital native’ concept is a cultural notion imposed by the 
adult world. The children are not digital, analog or otherwise ‘a priori’ and 
we should never speak about childhood as an homogeneous group, we need 
to speak about childhood in plural and we will find a great cultural diversity 
around the world, where the relationship between technology, audiovisual 
media and children is very varied. 
In Chile, we still have children without internet connection or without access 
to devices to connect it, mainly in countryside places, where their schools 
neither have a stable internet connection. But these children as well have the 
right to integral communication, where it is equally important the content they 
receive as the content by which they express themselves; integral education 
where the audiovisual literacy must be present because it is the language of 
our time; children participation where the audiovisual media content is pro-
tagonist. We are sure that children want to participate and be considered as 
citizens of the present, not the future, and social media is a way for children 
to do that and be heard by the world - it is in our hands to channel their par-
ticipation wishes.”

“At school, the students are forming their subjectivities, so that audiovisual 
creation in this context needs to be directly linked to their concrete lives, in-
teracting with their motivations, dreams and feelings. Although audiovisual 
language is the resource that articulates people, objects, stories, thoughts 
and places in a collective creative experience, the centrality, the core of the 
process, is not exactly in the use of the camera and microphone, but in affec-
tions, knowledge, memories and meanings mobilized and expressed through 
these tools.

This method of creation dialogues directly with ‘active methodologies’ and 
‘maker culture’ in schools, and mobilizes important aspects for Generation 
Z children, as it incorporates audiovisual technology, its devices and net-
work dynamics in the promotion of experiences in and with reality. The smart 
phone, for example, which in many schools is treated as a problem for learn-
ing, in our workshops it is used in a process of investigation, elaboration and 
sharing of knowledge. Learning, therefore, becomes meaningful because it 
arises from children’s curiosity and motivation, and sharing content on social 
media gives us the opportunity to work on our sense of responsibility and 
citizenship on the Internet.”

“I’m the director of “Brilliants. Girls and boys in action.” a children transmedia 
project, that was a co-production with the public channel Señal Colombia.”

“The tag line of the project is: There are many problems that children have 
and many solutions that other children have. Through this strategy, boys and 
girls from different regions of Colombia come together in order to find solu-
tions to their worries.” 

“Their most common problems were related to the school, their emotions, 
housework, their family and the environment.” 

“We believe that most children already are producing content and it is import-
ant that they understand, as all content producers, that they have a respon-
sibility. Although fun is important, we give them guidance in order that their 
creation has meaning, and approach the implications that these audiovisual 
creations could have for the audience.” 
“Also, as viewers, children must have a critical point of view.”

“Divercine festival has been going on for 30 years now. It was the first chil-
dren’s film festival in Uruguay, founded by Ricardo Casas.”
“Budget plays a big role but methodology and how you work with kids really 
makes a difference.” 

“I believe that what we call a digital native, that figure of the child who dazzles 
us with his mastery of technology and the novel languages that arise from its 
use, is a subject in which his historical condition is expressed, but also (and 
above all) his class condition. Basically, it is the child who has opportunities to 
develop fully in a context of technological hyper abundance.” 
 “I believe that assuming a homogenizing category such as digital native, flat-
tens the diverse and complex plot of social injustice suffered by our child-
hoods.” 
“Girls and boys still need to listen to good stories. Stories that connect with the 
beautiful depth of existence, of time, of love, of pains and fears.”
“We can be sure that we will always have a young audience eager to know 
the stories that are born from the life experience of people and individuals. 
Stories that help us reconnect with life. Stories that help us to recognize our-
selves in others and to empathize with their pain beyond the easy tears that 
are born in that journey that exists between the sofa and the screen.”

Alejandra Fritis 

Felipe Leal

Ojo de Pescado

Director

Semente Audiovisual Education 

Coordinator, Educator

Divercine

Producer

La Casa Del Arbol

Founder, Educator

Alvaro Adib

Florencia Donagaray

(freelancer)

Producer

Sandra Tellez Silva 
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“A discussion about Gen Z should actually include Gen Z”
“The younger generation consumes media in an absolutely different way than 
the generation before them.”
“It is the first internet based generation.”
“This is a generation that has inherited a lot of problems that we have be-
stowed upon them, primarily climate change and the degradation of the envi-
ronment and I think that they are extremely aware of it.”
“They are very sensitive to the issues of our time: inequality, racial injustice, 
oppression in many parts of the world”
“This is also an incredibly empowered generation. They are not kids that wait 
for the adults/us to fix the problems we’ve created – if anything, they are quite 
disdainful of the solutions that we are offering.”
“It is a generation that is inherently global. They are very aware of the lives of 
their counterparts in other parts of the world and are therefore more toler-
ant of cultural differences, racial differences etc. The level of empathy these 
young people display and act upon is really mind blowing.”
“The ability to express oneself is something that is inherent and incredibly 
important to this generation, and to monetize their content.”
“Not every young person is the same…. A 15 year old growing in Niger has a 
significantly different life and aspirations, joys and sorrows than their coun-
terparts in America.”
“We need to be very mindful that young people in different parts of the world 
are unique in many ways.”

“The idea of Sesame Street originated from a question: Can kids learn from 
watching television?
Its origin story starts with a question. In Sesame and in life we encourage 
questions – that’s the best way to learn.”
“Sesame Workshop is the nonprofit organization behind Sesame Street, with 
a mission to help kids in over 150 countries to grow smarter, stronger, and 
kinder. Through the power of media and the magic of the Muppets of Sesame 
Street, Sesame Workshop provides almost two hundred million children with 
access to life-changing early education, critical health lessons, and helpful 
tools for tough situations.
For over 50 years, Sesame Workshop has been producing international ver-
sions of Sesame Street that are innovative and impactful with the goal of help-
ing children everywhere reach their highest potential.” 

“There is quite a bit of activity taking place in South Africa generally around 
children’s media and really growing in the continent.
There is a lot of activity in Nigeria around animation and gaming for children 
and that is happening in South Africa as well.
Kenya has begun to do quite a lot in gaming with partners in various parts of 
Asia, so there is a lot of movement, a big shift.”
“We were able to connect young people by producing content and also to 
share content online. 
We did an online conversation about children coping with Covid and we’ve 
done some research, intergenerational but also looking at the different re-
gions of the world, to find out what people were doing about Covid and chil-
dren.”
 “In South Africa we have created an animation called Wazi’s Wonderful World. 
Wazi was going to go out and discover the world but unfortunately Wazi had to 
stay at home because of the lockdown.”
“Wazi has been travelling the world explaining to children and their peers 
what Covid is all about.”

Nusrat Durrani 

Veronica Wulff 

Firdoze Bulbulia

(freelancer)

Media Executive

Sesame Workshop

Director of Media Operations in 
International Social Impact 

The Children and Broadcasting 
Foundation for Africa (CBFA)

Chairperson

“I believe that films represent much more than entertainment.
Film is the most powerful medium to depict the reality and emulate values.
An interesting and engaging alternative to stimulate discussion among people
A medium to convey our message.”

“My aim is to develop opportunities for children that don’t have access to au-
diovisual media.”

“Smile International Film Festival (SIFFCY) from Smile Foundation is a film 
festival for children and youth. We showcase meaningful cinema to young 
audiences. We engage, entertain, educate and empower them through films 
and film related activities. More than 500.000 children get access to good cin-
ema for free.” 
“One of the most important aspects of the festival is that privileged and under-
privileged children interact with each other watching cinema. They exchange 
ideas - they see the other side of the wall. Children from both communities 
spend time together.”   

“Children development content is very poor all over the world.”
“In Bangladesh there is lack of food and education.”
“We need to ask children what they want, not adults decide about the content. 
We need to learn from children, hear them.”
“Though people are saying that everything is converting to digital, there is still 
another 10-15 years that children will watch TV. Thus we need good content 
for television.”
“We need to make content to inspire children.”
“Children prefer to watch content made by them not by adults (TikTok).”

“The establishment of Filmlab was inspired by the personal experience of 
its founders in empowering Palestinian youth in refugee camps in Jordan by 
introducing them to the art of filmmaking as a creative and unconventional 
method to tell their own personal story and document their Palestinian col-
lective memory.”
“Filmlab is one of the first organizations in the Arab world, that develops a lo-
cal curriculum for children film literacy and that tried to shift the light towards 
the need for children’s education in the film sector.”
Next Generation Program – Children and Youth Film Literacy
“Through the program, children (6-10 years) and youth (11-15 years) are taught 
how to use film art as a form of expression and self-expression.” 
“The program exposes the Palestinian children and youth to quality content.” 
- Palestinian children and youth facing other issues such as occupation, 
war, fragmentation and their narrative.
- Talking about fragmentation: each city or governorate has its own 
problems which affect the Generation Z, talking about war and siege besides 
other problems like electricity in Gaza. 
- In Jerusalem they face the fear of forced eviction 
- Area C has no basic amenities
- And more than 20% of household have no internet

Fahmidul Islam Shantonu 

Jitendra Mishra

Ola Salama 

SIFFCY (Smile Int’l FF)

Festival Director

Children’s Television 
Foundation of Bangladesh (CTFB)

Executive Director

Filmlab Palestine

Executive Director
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BOL – language of children (organization in India)
“We travel to various indigenous communities and rural places in India, and 
encourage children and youth there to share their own stories through the 
medium of film.”
“Children in the present time coming from different parts of the world, differ-
ent economic backgrounds, interact with media in their own way.”

Filmmaking as Research
Film as a Tool for Social Change 
Inclusive Education and Mixed Age Groups
Film as Community Engagement
Film as an Awareness Tool
 

“Audiovisual is not representing life as it is.
What we see in the screen, either on TV sets or on mobile phones, or at the 
theatre, is not a reflection of reality. It is a complete fake idea of an inexistent 
world.”

“The majority of what we see is staged with castings of amazingly beautiful 
people that live and work in environments that do not exist or are not techni-
cally possible.”

“Moreover, special effects and 3D generated pictures are so well developed 
that one cannot differentiate what is really real than what is extremely fake.”

“To make things even more complicated, another audiovisual development 
that makes present day very different from 30 years ago is how social media 
is growing towards noisy, short and exclusive visual content.”

“We started publishing text, once a month, then lots of pictures once a week, 
and now noisy videos every day.”

“We need to teach technical and esthetical quality production of cared con-
tent.”

 “Film is important information for us to live. 
Gather good information since you are children, 
face the difficult tasks, imagine the big success.” 

“I want children to have dreams, act correctly, talk and discuss about their 
goals and dreams with their friends.”

“Then their thoughts suddenly become strong beliefs. Of course you need to 
learn hard, and try your best.”

“Please tell your dream. More you tell, more your success will walk up to 
you.”

“Please watch films one after the other. If you have a chance to watch good 
films, you‘ll be able to act correctly when you encounter difficulties. I’m sure 
you’ll find your ‘belief’, your way of life from films.”

“To all the film directors, please make films with dreams!”

Francisco Veres Machado 

Mitsuo Tahira

Debjani Mukherjee

BOL

Co-Founder, 
Animation Filmmaker

Cabo Verde University

Lecturer

KINEKO International Film Festival

Festival Director

GEN-Z (born between 1997 and 2012) is the first generation of ‘digital natives’. A 
GLOBAL GENERATION experiencing the solution to the growing technological 
gap between rich and poor: the ‘digital divide’ that threatens to consign millions 
of people worldwide to an ‘information underclass’, radically seizes to exist. 
The revolution in information technology is redefining poverty: how much GEN-
Zers know, becomes as important as how much they own. 

GEN-Zers all over the world, given only access and opportunity, teach them-
selves and acquire knowledge. They are globally connected, welcome change, 
support inclusion and independence, speak a new global language, are brave 
and challenging, promote a new version of their own ‘reality’ via social media. It 
is a new form of community, full of imagination, promoting freedom and shar-
ing. 

They are very aware and sensitive to the issues of our time and they are also 
quite empowered – they are trying to find solutions, not wait for adults to fix 
the problems. It is very important for them to express themselves and they use 
the tools of the information technology advancements to do so. And within this 
worldwide connectivity, diversity is their new normal.

As with so many other factors, information technology conditions are not the 
same for all children. These depend on the part of the world they are living in 
and their socioeconomic circumstances. Not every Gen-Zer has the opportunity 
to grow ‘digital’ and be ‘connected’. 

The aftermath of the webinars is to collect audiovisual content made by chil-
dren 10-15 years old from around the world. The short videos will be a means 
to express themselves over their life, habits, worries and dreams. 

To serve this goal, Fest of Fests will also organise three audiovisual workshops 
for teenagers in the spring. The workshops will take place in the premises of 
Michael Cacoyannis Foundation and the produced content will be part of the 
collection that will be uploaded to the ScreenWiser platform. 

Our aim is to create an accessible international collection of videos so that kids 
get to know what their counterparts in other places do and how they live, and 
hopefully contribute in making them feel more connected with each other.

AfterWord
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ACT: “ESTABLISHMENT AND PROMOTION OF INTERNATIONAL INSTITUTIONS 
OF CONTEMPORARY CULTURE IN ATTICA”

INSTITUTION: “INTERNATIONAL NETWORK OF YOUTH FILM FESTIVALS - FEST OF FESTS”


